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HOME SELLER’S GUIDE: Your Strategy For Smart Home Selling

There’s more to selling than just

finding a BUYER.

You might assume that your agent’s only task

©  Explain Basic Real Estate Principles
The process of selling a home
Agency relationships

is to help find a buyer for your home. But that’s
The purchase and sale agreement

only one facet of the job.

©  Research Your Home’s Value
Provide you with a comprehensive Comparative
Market Analysis (CMA)
Assist you in determining a price that will
provide you with the highest return in the

shortest period of time

®  Market Your Property
Assist you in preparing your home for a good
first impression
Market your home to buyers and other agents
working with buyers who are looking for homes
in your price range
Keep you up-to-date on current market activity

so you can make informed decisions

® Negotiate the Purchase
Assist you in working through the purchase and
sale agreement
Negotiate with the buyer and buyer’s agent on
your behalf
Track contingencies and make certain contract

deadlines are met

® Help Close the Transaction
Work with the closing attorney to ensure all
the documents needed are in order and are

completed in a timely manner
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Intelligent Pricing

We’re in the business of selling
houses. But more importantly,
we’re helping people find a
place they can call home.

We understand that you are hardworking
and that buying or selling your home is one
of the most important decisions you will
ever make. We are eager to work with you
and help achieve your goals in navigating
the Atlanta Real Estate market.
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ATLANTA COMMUNITIES

Atlanta Communities recognizes our greatest assets are
our REALTORS®, sales associates, managers, supporting
staff and owners with whom we hope to sustain
mutually satisfying, productive and lasting relationships.
We place high priority on their growth, development
and job satisfaction. We seek trust and mutual respect in
each of our relationships.

Atlanta Communities is committed to being a leader
among our peer firms. Our wish is to foster teamwork
while reserving the freedom each of us needs to satisfy
buyers and sellers and find personal satisfaction.

We serve communities throughout Metro Atlanta and,
through our affiliations, we can connect our clients

with trustworthy REALTORS® to neighborhoods across
the country.

AWARDS & RECOGNITIONS

ATLANTA ipi i
Business Recipient of the Atlanta Business
CHRONICLE Y, Chronicle’s Pacesetter Award for
being one of the 100 fastest growing
privately held companies in Atlanta.

ATLANTA
BUSINESS

CHEONICLE) )
\

\ Youngest firm to make the Atlanta
Pacesetter . ] )
‘9,/ Business Chronicle’s Top 10 List of

Residential Real Estate Organizations.

Named in the Real Trends 500 as one
WGt } of the top 100 Residential Real Estate

W / firms in the nation.

Earned the Prestigious Inc. 5000
Award as one of America’s fastest
growing privately held companies.

We hire the best people. Give them the best
tools. Create a professional approach. This
simple philosophy is the cornerstone to the
growth and success Atlanta Communities has
earned. Our agents are raising the bar on how
we meet the needs of buyers and sellers.

Our associates are the primary component to
our success and growth. We've worked very
hard over the years to build our reputation as a
company whose representatives are fair, honest,
knowledgeable and genuinely care about

their clients and the communities we are
fortunate to call home.

At Atlanta Communities, we work as a team.
Our agents are supported by an expert staff
of real estate professionals who are trained to
make selling a home a smooth and pleasant
experience. Armed with the most advanced
technology and the highest ethical practices,
we can facilitate the sales process with our
comprehensive array of services.
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A real estate agent is licensed by the state to represent
parties in the sale and transfer of real property. Every
REALTOR?® is a real estate agent, but not every real estate
agentis a REALTOR®.

A REALTOR® is a licensed real estate agent and a member
of the National Association of Realtors, a real estate trade
association. REALTORS® also belong to their local and state
board of REALTORS®. They have a wealth of information
avilable at their disposal, including the Multiple Listing
Service (MLS) and continuing education. REALTORS® agree
to abide by a 17-article Code of Ethics and strive for the
height of professionalism.

Excerpt from the REALTORS® Code of Ethics:

The term REALTORS® has come to connote competency,
fairness, and high integrity resulting from adherence to

a lofty ideal of moral conduct in business relations. No
inducement of profit and no instruction from clients can
ever justify departure from this ideal. In the interpretation
of this obligation, REALTORS® can take no safer guide than
that which has been handed down through the centuries,
embodied in the Golden Rule.“Whatsoever ye would that
others should do to you, do ye even so to them.”
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Professional

KNOWLEDGE, EXPERTISE & RESOURCEFULNESS

Selling and buying a home are important and exciting
events. It is also a difficult process that involves specialized
knowledge and skills. Buyers and sellers look to experienced
real estate professionals for their knowledge, expertise, and
resources to guide them through a successful purchase or
sale. Place your trust in an agent who is knowledgeable
about all aspects of the home selling process, is well
prepared and reputable.

RAPPORT AND INTEGRITY

Rapport and integrity are essential characteristics in order
for people to place their trust in a real estate expert. You
either feel comfortable or you don't; rapport is the feeling
you have of being connected with another person. A
consumers’strongest perception of satisfaction and loyalty
to an agent relates to how comfortable they are with the
agent over the course of the relationship. Choosing an
agent you feel comfortable with, one with whom you have
a rapport, will go a long way towards a successful and
satisfying experience.

// REMEMBER //

The services you receive will vary depending on your
agency relationship. It is important you know the agent’s
ethical and legal responsibilities that exist when working as
a buyer’s agent and as a seller’s agent.

You want someone who can
anticipate problems before they
occur and offer solutions based
on previous results.
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...and six reasons vou need one on your team.

NAVIGATE A
COMPLICATED PROCESS

A knowledgeable expert
will help you prepare the
best deal, and avoid delays or
costly mistakes.

SOMEONE WHO
SPEAKS THE LANGUAGE

If you don't know a CMA from a PUD,
you can understand why it's important
to work with a professional who is
immersed in the industry and knows
the real estate language.

NEGOTIATING SKILLS
There are many negotiating factors,
including but not limited to price,
financing, terms, date of possession,
and inclusion or exclusion of repairs,
furnishings or equipment. Your
agent can advise you as to which
investigations and inspections are
recommended or required.

EXPERIENCE
Most people buy and sell only a few
homes in a lifetime, usually with quite
a few years in between each purchase.
Even if you have done it before, laws
and regulations change. REALTORS®, on
the other hand, handle hundreds of real
estate transactions over the course of
their career. Having an expert on your
side is critical.

PROPERTY MARKETING POWER
Real estate doesn't sell due to
advertising alone. In fact, a large
share of real estate sales comes as the
result of a agent's contacts through
previous clients, referrals, friends, and
family.

OBJECTIVE VOICE
For most people, a home is the biggest
purchase they’ll ever make. Having a
concerned, but objective, third party
helps you stay focused on the issues
most important to you.










































